Al Maha Petroleum Products Marketing Co. SAOG
Chairman’s Report
For the six months ended 30 June 2017

On behalf of the Board of Directors, I am pleased to present the unaudited interim financial
statements of Al Maha Petroleum Products Marketing Co. SAOG for the six months ended 30

June 2017.

Overview

Low oil prices continue to challenge growth of the economy in general and our industry in
particular. However, as growth is expected to pick up gradually, Your Company continues to
focus on growth and remain positive about future prospects.

Summary of Financial Performance (RO ‘000)

Jan-Jun Jan-Jun Increase /

2017 2016 (decrease) %
Sales 206,530 | 185,982 11%
Gross Profit 12,913 14,031 (8%)
Other income 820 971 (16%)
Total expenses (11,006) | (10,462) 5%
Net Profit after tax 2,727 4,540 (40%)
Earning per share — RO 0.0395 0.066 (40%)
Net assets per share-RO 0.685 0.693 (1%)

Despite decrease in sales volume by about 12%, total sales value during Jan-Jun 2017 has
increased to RO 207 million from RO 186 million, an increase of RO 21 Million (11%), mainly
due to higher domestic fuel prices during Jan-Jun 2017, compared to the same period in 2016.

Net profit decreased to RO 2.7 million during Jan-Jun 2017, compared to RO 4.5 million during
the same period last year, a decrease by 40 %. This is mainly due to the decline in demand in
retail and commercial segments, as consumers, both public and industry, have become more
cautious in their spending, due to prevailing economic situation.

Salient features

Retail sales segment remains the leading revenue segment of the Company. 4 new filling
stations have been opened during the period taking the number of filling stations to 204 and
several filling stations are in various stages of construction.

Commercial sales segment always remains highly competitive. Despite decreased demand
from major existing customers, Your Company has successfully secured two new major
commercial projects from RAECO and MWSALAT during the period, which would boost

our revenue in this segment.
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Aviation sales volume witnessed a steady growth during the period mainly due to the increased
supplies to MOD. The expected increase in Oman Air activities resulting from the current
political situation in the Gulf region is expected to further contribute to the aviation sales

growth.

Main variances in the statement of financial position

Trade and other receivables have decreased by RO 7.1 million, compared to the same period
last year, mainly as a result of improved collections from our major customers during the

period.

Trade and other payables have decreased by RO 6.9 million due to the decrease in purchases
value of petroleum products from Oman Oil Refineries and Petroleum Industries Company
(ORPIC) in June 2017, compared to the same period last year.

Social responsibility

Y our Company supported various charitable events during the period in line with our Corporate
Social objectives in addition to adopting additional measures to ensure Health & Safety of the
community and the environment.

On behalf of the Board of Directors and executive management, [ take this opportunity to
express our most sincere gratitude and loyalty to His Majesty Sultan Qaboos Bin Said who has
been providing ideal political, economic and financial framework for all the sectors of the

economy to flourish.

We thank our shareholders and customers and the officials of Capital Market Authority and
Muscat Securities Market for their valuable support and co-operation. We also appreciate the
dedicated and committed service of our staff members.

Juma Ali Al Juma Al-Juma

Chairman
25 July 2017



